Homemover registration campaign 2008 

Objectives and target audience
The Electoral Commission is keen to target under-registered groups such as people who have recently moved home.

Since 2004, the Commission has sent out a mailing to recent homemovers at the beginning of each year. Following from the success of these mailings, we were keen to continue our work with this audience, whilst exploring ways we could improve the campaign. 

The objective of the 2008 campaign was: 

· Maximise the number of eligible electors who are registered to vote. 
The campaign aimed to do this by:

· Informing people of the need to re-register when they move house

· Providing people with the means to register, and letting them know how to do it on the spot. 
Campaign activity

Between January and March 2008, we sent out 690,000 packs around Great Britain.  

The mailing was run along similar lines to 2007, although the format of the pack was changed in order to make it more cost-effective and user-friendly. 

Each of the data sources was checked very carefully to ensure the mailing was as accurate as possible. 
Results

The key results were:

· We received responses from 269 local authorities (19 more than in 2007). 

· Out of 460,354 forms sent out (to the 269 local authorities who responded), 96,302 forms were received. This represents 21.23% of those sent. 

· Of these 55,323 were new registrations. This represents 58.23% of forms received. 

· When the results are extrapolated to reflect the 406 local authorities in Great Britain, the number of new registrations is approximately 84,500. 

· The results were fairly consistent across the three waves.

· The test creative appears to have performed less well than the existing pack (only 10.38% overall return rate compared with 19.29%).

· There were far fewer complaints than 2007 – a total of 51 down from 252. 

